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Why?
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Why Rolblox?
Why my branc on Roblox?




Why are so many brands colng it?
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Gen Z Time Spent Online (avg. mins/dau)

Attention € : =g
is evolving

h

67 ) YouTube

3 I n ( 48 ) Minecraft
( 45 ) Instagram
TikTok views on gaming content

) = / ¢ 29 ) Clash Royale
( N\

( 29 ) Brawl Stars

IIOOBn ( ’|9) Twitch
Hours watched on

| YouTube Gaming J ( 18 ) Clash of Clans

Source: ADR 2023; VICE X RAZORFISH GEN Z METAVERSE REPORT
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What cdoes this
Mean Tor brancs?
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The Evolution R
Of Attention

balenciaga © Balenciaga
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The Evolution -
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BligliglellS
are seeing

results

Average engagement Average engagement
time with branded time with branded
content on social media* experiences on Roblox

Source: GEEIQ 2023, Roblox 2023,
Insider Intelligence 2022
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AOW to Win on Roblox



Walmart - ,p



SEPT 2022

“Walmart Land” Roblox
metaverse project

mercilessly roasted by
gamers Dexerto, 2022
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The To reappraise Walmart on R
challenge brand perception and br
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.
20m

visits in 5 months

e

CORE TACTICS 96036%

Like ratio vs.

Walmart
Discovered

538% on Walmart Land
Be authentic and fun

Work with the community N
o.l

Branded Roblox Discord .

Make data-driven decisions
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Bridging digital & IRL

Amplify with native influencers

Be authentic and fun

10m

Total visits

S
697K

Puffer jackets claimed =

=]

5.9m

Views of organic
content (YT & TikTok)

M ROBLOX
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ImMmersive
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Be authentic & fun

Bridge digital & IRL

Make data-driven
decisions

Amplify with native
influencers

Strategically leverage
Roblox paid media

Work with the
community




GEEIQ dan@geeig.com
Berkshire House, 3rd Floor + 44 7734418298
168-173 High Holborn, London

WC1V 7AA

Thank you

For more information, please
contact: dan@geeig.com

LOREAL

DRUNK ELEPHANT

NASCAR
ARMANI Beiersdorf

beauty



GEEIQ Dan@geeig.com
Berkshire House, 3rd Floor + 44 20388 60410
168-173 High Holborn, London

WC1V 7AA

Thank you

For more information regarding
our GEEIQ studio partnership,
email us at dan@geeiq.com
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