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A MULTI AWARD-WINNING
MARKETING SERVICES & COMMUNICATIONS AGENCY

Dedicated to the video games space, committed to crafting global
campaigns that authentically engage players and communities,
driven by a knowledgeable and experienced team, guided by data.
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Today...

BALLANTINE'S IS A GLOBALLY
ESTABLISHED BRAND &
HIGHLY RESPECTED SCOTCH
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WE'VE 60T A SIMPLE 3 PILLAR GLOBAL BRAND STRATEGY

PILLAR 1. SAY e € | PILLAR 3. SELL

Who & What We Are Backing Up Our Talk Standing Out In L3f

Build Equity - Mass Awareness + Emotional Connection Leverage Pas\siérrPoj__nf:t?tg&r"iv'é‘ (—llrédi"b:'i'ﬁ‘ty}Rec/ézmmendation Deliver Value Growth - Build Volume & Value through Innovation



ANY BRAND CAN TALK. FEW ACT
BACK UP WHAT YOU SAY WITH PROOF POINTS

”'a M - ‘:‘“é
Bl | SHUMH V
NI\
VNG
)\
.
.

= " i’ﬁiﬂ“ym‘

PILLAR 2. DO

Backing Up Our Talk

Leverage Passion Points to drive Credibility & Recommendation



GET IT RIGHT... YOU'LL SELL M HAVE LICENCE TO BUILD VALUE
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PILEAR 2. D0

Who & What We Are Backing Up Our Talk Standing Out In L3f

Build Equity - Mass Awareness + Emotional Connection Leverage Pas\simPojn‘tgiald;'rk\/"e C;réd»ib‘ility &R»e‘c’dmmendation Deliver Value Growth - Build Volume & Value through Innovation



S
;

TWO MAIN EQUITY CHALLENGE

BUT WE STILL HAVE
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THE BEST WAY TO CONNECT
ISTO TALK WITHTHEM g
ABOUT THINGS THEY ¢

WE KNOW WHAT THEY
ARE PASSIONATE AB(IIIT...

MUSIC

#1 PASSION POINT
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GAMING

#3 PASSION POINT
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GAMING MAYBE THE
BABY OF PASSION POINTS

...BUT THIS BABY MEANS BUSINESS
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A PasSion Point
Inits own right
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“CALLING A
MILLENIAL OR GEN-Z
A GAMER TODAY IS
LIKE CALLING A
BABY BOOMER A
TV WATCHER *

Highsnobiety, A White Paper on Gaming , 2021




ETFLIX

"WE COMPETE WITH & LOSE T0

FORTNITE o HB®

NETFLIX CEO
REED HASTINGS TO SHAREHOLDERS, 2019
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IT'S THE FUTURE s (8
PRESENT OF : LR * g
ENTERTAINMENT Lo [

Or put simply... where people are | ‘ \
increasingly spending their free time




THE BIGGEST
MISTAKE BRANDS
MAKE IS THEY
FORGET WHO &
WHAT THEY ARE
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However, as a non- enUe i

WE FACE 3
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CHALLENGE

THIS IS NOT
OUR WORLD

Find partners who give us credibility
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CHALLENGE

GAMING DOESN'T
NEED BRANDS

Must add value to fans &
communities existing experiences



CHALLENGE
TIME &

CONSISTENCY
NEEDED

To win over & gain acceptance
from the Gaming Community
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‘“‘\“\ WE'VE SECURED A 3 YEAR, SPIRIT EXCLUSIVE DEAL FOR THE CURRENT BORDERLANDS
GAME, THE NEXT BORDERLANDS GAME & THE SOON TO BE RELEASED HOLLYWOOD MOVIE

Global // Full Ip Rights // All Channels

BORDERLANDS 3 BORDERLANDS THE MOVIE BORDERLANDS 4

Product
Placement



Gabriela Negoita

Gabriela Negoita

Gabriela Negoita


WE KNEW WE HAD T0 BECOME
PART OF THE COMMUNITY
IF WE WERE GOING T0 .
EARN THEIR TRUST * _

! \0 WE lASER FOCUSSED ON VALUE



INTRODUCING MOXXI

Owner of World-renowned Bar, Mad Moxxi's
Mother Of 4
Director of Game Missions
Loved for her sassy, dry & playful personality

Chief Galactic Expansion Officer
~—

JOINED THE BALLANTINE'S FAMILY /




WHY DID WE THINK THIS WOULD WORK?

DEEP UNDERSTANDING OF THE COMMUNITY

MATCH THE TONE OF VOICE (INFLUENCERS/SOCIAL/CONTENT)
OFFER MORE THAN A BOTTLE

LONG TERM COMMUNITY PLAY

CREATE VALUE






ALL 100,000 BOTTLES SOLD OUT... CREATING
A FEW INTERESTING STORIES ALONG THE WAY
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CRASHING EXCLUSIVITY SOLD OUT SOLD OUT

AMAZON SITE KEY OFF-TRADE PARTNER IN 2 DAYS IN 4 HOURS
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What's Next

AND WILL TAKE OUR
PARTNERSHIP T0 THE BIG
SCREEN & PLAY A SIGNIFICANT
ROLE IN BORDERLANDS 4






















	Slide 1
	Slide 2
	Slide 3
	Slide 4: COMPANY  SNAPSHOT
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15: CALLING A MILLENIAL OR GEN-Z A GAMER TODAY IS LIKE CALLING A BABY BOOMER A  TV WATCHER “ 
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25
	Slide 26
	Slide 27
	Slide 28
	Slide 29
	Slide 30
	Slide 31
	Slide 32
	Slide 33
	Slide 34
	Slide 35
	Slide 36: Takeaway 5
	Slide 37

