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ANTON LAGBESI

GAMING ISN’'T A MEDIA CHANNEL

8 games g creas teami?

|'|OVOVERSE CD PROJEKT RED"
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GAMING MARKETING
HAS

44%

OF THE CONTENT PROVIDED BY BRANDS
IS NOT MEANINGFUL TO GAMERS

SOURCE: GAMELOFT FOR BRANDS & VIVENDI BRAND MARKETING: GAMERS & BRANDS REPORT



MOST BRANDS DON'T HAVE
A GAMING STRATEGY

PROGRAMMATIC -  PRE-ROLL IN-STREAM - SPONSORSHIP
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GAMING ISN'T A MEDIA CHANNEL

GAMING

CONFESSION TIME
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"WAYS IN” SPECTRUM FOR BRANDS

SURROUND CULTURE BE PART OF CULTURE CREATE & DRIVE
CULTURE

%

ADVERTISING CO-DEVELOPMENT

LEAD TIME



THIS ISN'T

THIS IS
ADVERTISEMENT




HOW DO WE ADVERTISE
IN GAMING?




HOW DO WE BELONG
IN GAMING?




THAT’S WHERE
COMES IN






PEOPLE DON'T TEND TO



THEY FALL IN LOVE
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WE DO IT

COMMUNITIES CREATORS STUDIOS FANDOMS IP
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HOWWEDOIT

THE BRAND LOVE AFFAIRS MODEL.

1. FIND THE CULTURAL INTERSECTION
2. BUILD A STORY WORTH SHARING
3. CREATE SOMETHING REAL

4. LET CULTURE AMPLIFY IT
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HOW CAN GAMERS
BELIEVE IN YOUR

BRAND
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DON’T CHASE
THE LATEST,



LIFE IS STRANGE

DOUBLE EXPOSURE
POLAROID + DR MARTENS
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Home > Originals > Originals Boots > 1460 Lace Up Boots

1460 SMOOTH LEATHER £170.00
LACE UP BOOTS

AB BEEN N

DOUBLE EXPOSURE
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GAMERS DON’T TEND TO LOVE ADS.
THEY LOVE WHAT ADS ENABLE.
TAP INTO FANDOM.




MIAI+

THE BEST MARKETING TODAY DOESN’T
INTERRUPT CULTURE, IT CREATES CULTURE

Finding the new
Worldlofiwacraft
Pringles/cans!i
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XBOX
HANDHELD

CUSTOM IN GAME

WIDER XBOX
PRIZING

\ CONTENT

ROYALTY- FREE
USAGE

1P
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SOCIAL

MICROSITE

ON-PACK AND
NPD

v
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THE RESULT

CULTURAL NEW SHARED BRAND EARNED
CREDIBILITY AUDIENCES EQUITY MEDIA




GAMING ISN'TA
OPPORTUNITY

IT'SA
OPPORTUNITY



THE BRANDS THAT WIN
DON’T ADVERTISE



THE BRANDS THAT WIN
DON’T ADVERTISE
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WE CREATE BRAND
LOVE AFFAIRS
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